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One planet

handle with care

Going Zero Waste

entails responsible

production, consumption
and disposal of products in
a closed, circular system.

One planet

handle with care

A shift to a circular
economy, which
embraces zero waste,
can save governments
USS$70 billion by 2040
and create 700,000
additional jobs.

Promoting zero-waste
initiatives can help
advance all SDGs.

Join the movement :
OnePlanetNetwork.org/ZeroWaste

share your

Best Practices

on reducing & managing waste

OnePlanetNetwork.org/ZeroWaste
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Zero Waste Campaign

less waste
more care
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Packaging accounts for abo

of global plastic consyn:iﬁpinth’*

Single-use plastic packaging
results in an astonishing loss
of 95% of its value, estimated
at USS$80-120 billion annually.
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Beat Plastic Pollution Campaign




Solutions from the
One Planet Network
to Curb Plastic Pollution
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OnePlanetNetwork.org/PlasticPollution

Videos

Click on each image to view the video on LinkedlIn


https://www.linkedin.com/posts/10yfp-unep_solutions-from-the-one-planet-network-to-activity-7069998490214391808-mjsP/
https://www.linkedin.com/posts/10yfp-unep_solutions-from-the-one-planet-network-to-activity-7071438571391373313-BxdD/
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July 2023

Updates from across the One Planet Network

The Sustainable Development Goals, central to the 2030 Agenda for Sustainable
Development, provide a shared vision for governments, organisations, businesses and
individuals to work towards peace and prosperity for all on a healthy, thriving planet.
We are now halfway to the 2030 deadline yet the development progress we have
made throughout decades is threatened by the aggregated pressures of climate
disasters, conflict, economic downturn and lingering COVID-19 effects.

At the midpoint of our 2030 “deadline”, this year’s High-Level Political Forum on
Sustainable Development will be a crucial opportunity to accelerate progress. The
High-Level Political Forum on Sustainable Development, or the HLPF, was set up as
the central UN platform to follow up and review the 2030 Agenda. The One Planet
Network will report its progress from the past year on implementing the 10-Year
Framework of Programmes on Sustainable Consumption and Production during a
session in New York on 13 July. The actions we've taken together as a network prove
that we can make the Sustainable Development Goals a reality. However, as you have
probably already heard, we need to do more and move faster. The One Planet Network
has been buzzing with activities across our programmes this summer and we are
excited to share them with you.

Asia-Pacific SCP-HAT Workshop, 15 June 2023

Providing solutions to #LiveLifeBetter is central to the work of OPN and our partner
G04SDGs, short for Global Opportunities for SDGs. To celebrate World Environment
Day on 5 June, GO4SDGs had activations all around the world: from launching a green
start-up accelerator in India to inaugurating the first waste collection facility in a
Kyrgyz village. Working with OPN, GO4SDGs also hosted the Asia Pacific SCP-HAT
workshop in Thailand. SCP-HAT stands for Sustainable Consumption and Production
Hotspot Analysis Tool. It identifies key points of intervention and provides science-
based support for policymaking. This regional workshop aimed to enhance knowledge
of SCP approaches and their contributions to the economic and social
transformation to achieve the SDGs in the region.

Transitioning towards sustainable food systems is key to achieving Sustainable
Development Goals and limiting global warming within 1.5°C. Leading up to the UN
Food Systems Summit +2 Stocktaking Moment on 24-26 July, the Sustainable Food
Systems Programme focuses on how to improve our current unsustainable food
systems and help provide us all with healthy and nutritious diets, especially by
facilitating multi-stakeholder collaboration.

Consumer Information

Making Reliable Claims and Applying the
“Guidelines for Providing Product Sustainability

Information”
19 July 2023, 2 - 4:30 pm, East Africa Time

Effective consumer information plays a key role in creating a sustainable and healthier
market because it allows consumers to be informed and empowered to vote with their
wallets in favour of sustainable consumption and production patterns.

Join the 19 July workshop on making reliable claims and applying the “Guidelines for
Providing Product Sustainability Information”, hosted by the Consumer Information
Programme, in collaboration with the African Organisation for

Additionally, the workshop explores the synergy between the organisation and UNEP
by discussing how to adapt the guidelines to the regional context.

Newsletter Content and Layout

read the newsletter here
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To welcome the world's first Zero Waste Day on 30 March, 2023,
. . the One Planet Network launched a two-week campaign on 20 March.
TWItter Llnked I n Here are the results:
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total impressions total impressions

Twitter LinkedIn

A +33% % 4,000+ O 2.2x S 4,762

increase in impressions total page visits morg impressions than total impressions
the first three weeks A +17.8%
of March vs. the first three weeks
- 5,000+ = 1,500+ of March
total followers new followers A +2 5 2 0/0
§ ) o
increase in engagement [ 73 /0
rate vs. previous months’ engagement rate
. eng rate: 3.82% 2.3x of global benchmark?
Newsletter Website
% 100k+ % 600k+ .
Newsletter Website

emails sent total pageviews
through 46 newsletters

9 4,600+ 2 40.5% % 90k+

0 : .
A +70% knowledge products open rate total pageviews in March
increase in subscribers 1.9 of global benchmark® A +25.7%
PY 2 vs. February
5000+ A +6.7%
o 9 OOO-I- s VvS. previous newsletters*
m 7, members i
total recipients
1,4: Starting January 1, 2023 2: Global average: 3.2%, Social Insider 3: All industries average: 21.33%, Mailchimp
OnePlanetNetwork.org @10YFP o @ OnePlanetNetwork.org @10YFP o @

KPI Dashboard

data analytics and visualization
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Exploring “aspirational consumption”
to drive systemic lifestyle changes

A thought piece for the G20 initiative on Lifestyles for the Environment

Ligia Noronha, UN Assistant Secretary-General and Head of UNEP New York Office
Steven Stone, Deputy Director, Industry and Economy Division of UNEP
Maria Jose Baptista, Intergovernmental and Interagency Affairs Officer of UNEP™

Each year, the fashion industry produces a startling array of new clothes, backed up by
advertising that in its totality runs in hundreds of billions of dollars per year." The result: 73%
of all clothes produced end up being dumped, burned, or otherwise discarded, with ever
shorter use.2 And this scenario is repeated in sector after sector for the essentials in our
lives. In this paper we ask: need this be so?

‘Presented at the G20 side event on “Infusing new LiFE into Green Development.” Mumbai, India. 13 Dec. 2022

**Authors are staff at the UN Environment Programme. Views are of the authors alone and should not be construed as
representing official UNEP policy. The authors would like to thank Janez Potoénik and Izabella Teixeira (IRP Co-Chairs);
and Merlyn van Voore and Hala Razian (UNEP, IRP Secretariat) for their valuable contributions.

he scale of the multiple crises that we face — human and planetary - is unprecedented in

history and will require the efforts of all. Most policy efforts have focused on supply side

conditions and sustainable production and, while these are essential, less attention has

been given to the important role that consumers along the value chain could play in
supporting systemic change. But this is changing. The recently adopted UN resolution (28 July 2022)
establishing a human right to a clean, sustainable, and healthy environment® calls into question not
only the license to operate of highly polluting firms but also the role that individuals and consumers
can play in enabling and demanding a cleaner and healthier future.

At the Climate Conference in Glasgow in 2021, Prime Minister Modi of India announced a new
campaign which could deliver solutions to address the climate crisis Lifestyles for Environment, or
LiFE for short. As India assumed the G20 Presidency in 2023, LiFE is coming front and centre as a
key issue — putting lifestyles and demand-side changes at the top of the agenda for key economic
and development ministries. A focus on sustainable lifestyles and education has been key to the
work of the 10-Year Framework Programme on Sustainable Consumption and Production (10YFP).*

In this thought piece, we explore the potential of “aspirational consumption” to drive the shift and
systemwide changes, supporting efforts to decarbonize, detoxify and decouple production on the
supply side for countries at different income and development levels. We explore how social
practices that influence and are influenced by transitions in infrastructure and production practices
can transform the provisioning systems that we use to meet and fulfil human needs and our
relationship to the environment.

Understanding the connections

Lifestyles are inherently connected with patterns of
consumption. By exploring these connections,
pathways can be identified to build an environmental
movement® to increase the pace of the system-wide
changes required in global and national economic
systems to address climate change realities. These
changes and transformations are essential not only
for environmental sustainability and social equity, but
for human well-being and the right of all countries to
develop and build capacities.®

The importance of responsible and sustainable
consumption is no longer in question. Instead, the
issue is how and what kinds of pathways exist to steer
consumption patterns and behaviours to reshape

demand and supply and accelerate the pace of market '
transformations. A decade of sustainable Although market forces

consumption and production advocacy through the 2 2 :
10YFP has shown that disconnected policy are allgned Wlth des"ed
instruments do not create the impact that is required changes , the pace of the
for market transformations. Chater and Loewenstein oo . .

(2022) argue that policy is more effective if it focuses transition is still slow.

on value creating system-level change rather than on So. what is missing?
influencing individual behavioural change.” Other ’

TN ,s_‘é\
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3. The globalized world of today is also an increasingly digital world. The consumption question
gets more complex in such a world with regard to work and leisure, as argued by Arora in 2012.3°
The main difference, Arora argues, between the industrial and the digital age in its perspective
of leisure is that in the former, leisure was seen to supplement labor; while the digital age
recognizes that leisure can also be labor (p12) and suggests the need to re-examine the
positioning of labor and leisure that currently stubbornly persists at opposing ends of the
development spectrum. (p22)

4. The energy sector shows us that given advances in digital technology, the consumer is
transforming from a passive to an active agent. With increased decentralization and
digitalization of the sector, choices of how to consume and when to consume energy to enable
savings is becoming a key aspect not only to save money for the consumer but also to “save the
planet.” More needs to be made of this clear example of informed consumers and choice
making, extending to other goods and services, particularly with increasing traceability and
concerns around provenance.

5. “Aspirational consumption” lends itself to social media, to non-material and non-consumptive
goods and services. When social influencers create norms that put a premium on the
experiential and quality of life aspects of consumption, this opens doors for wider entry to the
aspirational consumer class, to the benefit of all.

Steering aspirational consumption in G20 countries - towards a global shift
to more sustainable consumption

How to re-orient aspirational consumption to be more responsive to environmental and social
concerns? How can we catalyse shifts to more sustainable consumption, that have the “potential
to transform lives, ensuring better and more permanent access to basic goods and services; a
consumption that can generate new opportunities for economic development and well-being,
create decent and green jobs, and help mitigate socio-economic risks in emerging economies,
serving as a connecting thread between the industrial, agricultural, mining, digital and energy
transitions being promoted in G20 emerging economies and yet factor in climate realities?*' The
short answer: we create a movement.

The following are three possible pathways that could enable a collective movement, building on the
work of researchers in business, consumption, and public policy. These could also support the G20
efforts under consideration as part of LiFE.

OnePlanetNetwork.org 7

Publication Design

for UNEP




vy RUNRGHRAME  ga . ERRS & S MAGH a s/

HZRB

RUNZHKE R TiEA

L)

HPEAKMN (SBT) A-HLRAN, AERARBER (WWF) RESRFRAVHFERD
4 (COP) . HRBEJBHRF (WR) LIRRSELSRRGRE (UNGC) F20158RFEE
AUAGINA, BEXRASUHNFAAGEYHNERR, ENSYATRENARAARAN
ARTEENERIMWEARXRERBPEETLSCORIKED. BFRENRLES.

HULRNEXQEELEFH, STARNGIOLBHLHEANDNHILE, HLRABAXEHE
ARTASHRBNEROELIHCUNER, ASIHCYELSHARTHENNSE, Heithl
RETHREE, CYREHLREGFRRASERTFHB/ARYE S CLURRLT AR, B
HENHEERRNNEMRRAER,

MFE2020F108, SHPVEFAUSTE HLUBRBELELI000R, LNFFERRONE
ROJ/SON G, SHEMBILISAHZRT (RETESZ-NXEMAS0REEY) . EER
VETAHEONHFEAGOCLERD, FRALACNEINNANCUNBE, €NE
ER2B2HSRNRRNL B RE,

HANBAERSRUFGHLECYHWRUAAKR, AARBZARNLEN, RANES
AASARSLERTASAANRENMSHYNERASH2ZE, RERBEHNHUT, A
2021, WWIBSRSOPFEDHFUERIISE, ISRESHSTFRERFRHBHRERR
TREFEAFAUNCEBRNNE. NSRAGEEFR—X, SABM-2X, TROEQ
HRRTEBM, HFRAKAUSSARRRNY, SAFRAFTLERYN. RPRERQIRH
AHEAT, UENEYTRENSRTIAWEARSNRASFQTEATA,

RUHZRER

=)

g

&EE o

SCIENCE
| BASED
TARGETS

DRIVING AMBITIOUS CORPORATE CLIMATE ACTION

FR | b4
BEFER, BRRY #REFEAERWAT HEUMENEHFRRER AURES, CYITEHE CURSHRNRASER
REHFASNEE, SRR AR B IR FEARRBTRARE R FENXE BERER

HATRE—-SNHRBHAFRENNPEBFRUZIK

m SRURARANE BE v wEDE FT) ) MAGH Q

FEHENFREN FUHMIIR - NARIRER NACISER

M)

YMERBOARBER, TUNREAHLNRGEERE. CUFEHRHARIEELRT
BEEHAFEAMY), BANCHERRZEMEN. HTHEFRGQE, 2019FWWFPEET
LHRBENRNLRRETREOLNMRGHAE, AHERAMERAPALYRE, 8, &
AREQHOHH, HEIRIRZILHRRS. AHHES5. ARSSMHNBRXLERNY
B, TRIBEEIZATEONESRE, RASREVN W ZORMEHREA,

KEQHVWRTDALLE: REQNRNRAN, REQHRWIFETA, REQHEAFUIE
8. 2eaNANEARER THE, RUS5RSANRRTHNERKSQHMRAW,
FENRREMS, MASHH, BASHA, TRSAERIHHRAGRRN, HHRew
NEBRSRFOUE, BRURBHFA,

BREBHNEREN

BEENHREVRHERSABSL5H)IB—MERES AR , BEESPE
Lz ), RFAE, BA. %75 T, SRcUBeRn
R , FHMELRMFEENNABFHRBEN, RERNHREUIFEEN
WREDHWEELES, SEVERSFENAT/USMmHFRIE :

1. BREES

1) RS, RPGERETHAY, #ARGCBHEBAR,

2) MAMRBEE, BESRSVNER. ENIRTOAXNEMERR,
3) MUEARS. BREASSREANRS VN HANERFOH TR,

2. RESHH
1) TRIBERBOHZS, STHERBHARMISILIEREFAREE BN,
2) RESSHKRE|NAXNBMENES, BRERNORERLNHARE,

3. BASIE

1) TRACVHNRARRANS, REXX[EUNEFBHRTOEA,

2) BRSHRESNAXOSMOMDMKONT, IR SHFRRETHERR,
3) ABHREVNOINEARRENS, N\TOEESHFARHE NS,

4. ZREEE
1) SEWaty. BH. ARSEXSRESHE, ARSHRMOIRSEE,
2) BHFREE, BUABY, FREHSHIVECRHHUARMOT X,

FWTEIHE

R FISIlREE

1. PEREREHIHHRERBERST

Website Design

for Climate

Business Hub of WWF China

78R &M WO

30

v BUSREDRAL  pe . gERs &0 HEH NAGH Q

CLIMATE
SINESS

AV ERRES PR

HRAZBSSS5FNH—MHBRES RS RECLRTHHEE
(Climate Business Hub, fli#FCBH) , CBH§ 1B & b k12 it — 18X
, SIS FMITUMEAIQ T A B ORI B RETBERRRYR
HANKH, B ERNERE, ANTHEF0IISE LT, RIS
780, HE LN TIHERBIBIPM,

CBHEIEREBNBRITH HFBBFMENNRUTERR.

51261472 Climate Solver

F58% B 7 Science Based Targets Initiative

S TR China Corporate RE

RS
“ WL BeaNERGIEARER

(PEBRHOTBERBRARRIR
& (020) ) EztRAH, WWERHR..

FOI AN S ST BA T Y S e bbb e e A e B AL

/8% S8 W0



